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The Exclusive Publication for the Spray Foam Industry



The Only Publication Dedicated to the Spray Foam Industry

SprayFoam Magazine is the voice of the spray polyurethane foam (SPF) industry, and is distributed bi-monthly to 
applicators, manufacturers, distributors, specifiers, general contractors, architects, engineers, and managers, in both 
the public and private sectors. As the exclusive SPF industry publication, SprayFoam Magazine reaches the largest 

audience of decision makers, providing practical knowledge to those who specify, sell, and apply SPF.

SprayFoam Magazine covers:

•	Building Envelope—Residential Walls

•	Roofing Applications

•	 Industrial and Commercial Structures

•	Cold Storage Facilities

•	Tanks

•	 “Green” Projects

•	Specialty Projects

Features

•	Application Case Studies

•	 Industry Perspectives

•	Products and Equipment

•	How-To and Technical Presentations

Departments

•	Ask the Expert

•	SPFA in Action

•	Product News

•	Safety First

•	Market Point

•	Foam Business News

SPF Contractors

Other

SPF Industry Vendors, Energy Professionals,
Educators

Architects, Engineers, Specifiers

SprayFoam Audience by Region
Pacific 2,149

Mountain 1,224

West North Central 1,372

East North Central 2,484

New England 787

Middle Atlantic 1,886

South Atlantic 2,712

East South Central 749

West South Central 1,463

TOTAL CIRCULATION 14,826

TOTAL SPRAYFOAM CIRCULATION

SPF Contractors 7,716

SPF Industry Vendors, Energy 
Professionals, Educators

4,358

Architects, Engineers, Specifiers 698

Other 2,054

TOTAL CIRCULATION 14,826

Other

Architects

SPF Industry

Spray Foam Contractors

52%

5%
14% 29%



Print Advertising Delivers Results

Editorial Calendar 2010
Issue ISSUE Theme TRADE SHOW Distribution

February 2010
Show Issue
Closes 12/11/09
Materials 12/18/09

Commercial Roofs
SPF: Exploring the Technology
“Green” Aspects of SPF
Special Section: Company ProFILE

•	 Spray Foam 2010 (SPFA)
•	 International Roofing Expo (IRE)
•	 Roof Consultants Institute (RCI)

April 2010
Closes 2/19/10
Materials 2/26/10

Commercial Walls
Built-Up Roofs
Residential Energy Savings

•	 EcoBuild Spring

June 2010
Closes 4/23/10
Materials 4/30/10

Specialty Roofs
New Construction
SPF: Special Insulation Projects
Special Section: Product Spotlight

•	 Western States Roofing Expo (WSRE)
•	 Green Roofs (GRHC)
•	 Florida Roofing, Sheet Metal, and Air (FRSA)

August 2010
Closes 6/25/10
Materials 7/2/10

Residential Building Envelope
Commercial Storage
Roof Sealing Techniques

•	 West Coast Green

SPFA Directory
Closes 6/25/10
Materials 7/2/10

2011 SPFA Membership Directory & Buyers’ Guide •	 All Shows Listed

October 2010
Closes 8/27/10
Materials 9/3/10

Tank Insulation
SPF: Exploring the Technology
Building Envelope

•	 Insulation Contractors of America (ICAA)
•	 Polyurethane 2010 Technical Conference (CPI)
•	 The NAI Coatings Show
•	 Building Envelope Technology Symposium (RCI)

December 2010
Closes 10/22/10
Materials 10/29/10

Residential Walls
Commercial Structures
Special Insulation Projects
Safety Round-Up

•	 EcoBuild Fall
•	 International Builders’ Show (IBS)

Please note that the publisher reserves the right to change the editorial calendar without prior notification.

“Huntsman views SprayFoam Magazine 

as the leading publication for the  

SPF industry. It has a broad and varied 

reach, from contractors to architects  

and developers, making it the ideal outlet 

for our SPF advertising.”

Monica Ntiru Karamagi, Huntsman

Print advertising in industry publications continues to reach decision makers effectively 
and motivate them to action. A study by Harris Interactive revealed that print 
advertising is the number one source for learning about new products, and that 

over 75% of decision makers request more information on new products after viewing an 
advertisement.1

As the first and only publication in the SPF market, SprayFoam Magazine is dedicated to the 
professionals who create, equip, and supply the industry. SprayFoam Magazine is one of the 
trusted sources for SPF knowledge, and delivers an exclusive audience of buyers and decision 
makers seeking products and equipment.

1 “Business Media Study” conducted by Harris Interactive for ABM, 2006.

Advertising supports sales
88% of marketers state that advertising in publications and Web sites should be part of the sales initiative.  By introducing your SPF products 
to qualified prospects, your sales team can focus on closing.2

2 “The Corporate Decision Maker’s View of Business Media,” Harris Interactive, Inc.



Space Order. Advertisers will be short-rated or credited if, within their contract period, they use 
an amount of space or number of insertions that earn a rate different from rate at which they 
have been billed. Publisher reserves the right, on 60-day notice, to revise rates on all advertising 
contracts. Advertisements will not be accepted from one advertiser to run under another 
advertiser’s contract. Rates and specifications for inserts, gatefolds, cards, and other special units 
are available upon request.

Cancellations and Changes:  The publisher is not responsible for ad cancellations submitted 
after the published Space Closing Date, nor for ad changes or corrections submitted after the Material 
Closing date for any given issue. The publisher cannot be held responsible for changes or additions to 
key numbers or illustrations unless proofs of same are pasted on original copy and supplied in writing 
via fax or mail. All positions are accepted as run-of-book unless a guaranteed special position has 
been specified and acknowledged in the Space Order contract at prevailing rates.

Payment Policy: All payments are due within 30 days of invoice date. The publisher reserves 
the right to hold the advertising agency and the advertiser jointly liable for all payments. 
No further ads will be run for advertisers or agencies whose accounts are more than 60 days 
overdue.  For accounts more than 60 days overdue, the agency discount no longer applies. 

Foreign Accounts:  All advertising placed will be invoiced on the fixed U.S. dollars indicated 
in the signed Space Order. For accounts without established credit, either (a) payment must 
accompany advertising material or, (b) a Letter of Credit must be established in your behalf 
payable through our bank.

Combined Frequency Discounts are available with concurrent advertising or with 
multiple insertions in the same issue. Please contact ad sales rep for more details.

Special Units & Online Advertising: SprayFoam Magazine offers gatefold covers, 
center-spreads, inserts, bellybands and other special units. Contact your ad sales rep for print 
ad information and Web site advertising opportunities.

Display Advertising Sales: +1 281-228-6276, adsales@nace.org

Accepted Media:  CD-Rom, FTP-uploaded files, or e-mailed files. Please Stuff all FTP or 
e-mailed files. Please send Zip files to FTP only.

Delivery of Ad Materials
Express Delivery		  FTP (unlimited file size, case-sensitive) 
SprayFoam Magazine	 	 ftp.Sprayfoam-mag.com
4501 Mission Bay Dr., Ste 2G 	 user id: sfadclient@fourpointpub.com 
San Diego, CA 92109		  password: SprayFoam 
+1 858-768-0825		

E-mail (files up to 2 MB)	 Fax:
adservice@SprayFoam-mag.com	 +1 858-272-0622

Accepted File Formats
•	 EPS, TIFF, PDF (see notes). Native files: QuarkXPress (up to 7.x), Adobe InDesign (CS4) Adobe 

Photoshop (CS4), Adobe Illustrator (CS4). Native files must include all support files and fonts.
•	 Film may be provided at additional charge for scanning: RRED, 133LS.

SprayFoam Magazine is printed DTP on a web offset press, binding is saddle-stitched.
•	 EPS files should be exported from Acrobat, TIFF files from Photoshop. Exporting an EPS file 

from Acrobat 4, or saving as an EPS in Acrobat 5-7, insures that all fonts will be embedded 
in the EPS file. Do not embed EPS files within another EPS file. Nesting EPS files can cause 
output errors.

•	 Acrobat Distiller and supplied job options can be used to create PDFs. Distiller job options for 
SprayFoam Magazine may be requested by e-mail adservice@sprayfoam-mag.com. PDF/
X1 files are also accepted.

Fonts:  If you supply an EPS as instructed above, all fonts will automatically be embedded into 
your file. If supplying a native application file, all screen and printer fonts must be included in 
a designated folder.

Graphics:  All screened graphics (CMYK or grayscale) should have an effective resolution of 300 
dpi. All bitmap graphics (line art) should have an effective resolution of 600 dpi. 

Note: When you enlarge a graphic, you are changing the effective resolution. For example, a 300 
dpi graphic placed at 200% will have an effective resolution of only 150 dpi.

Color:  Colors should be correctly defined as four-color process. All RGB, LAB, and index colors 
must be converted to CMYK. Materials sent in PMS or RGB formats will be separated into CMYK 
at additional cost to the advertiser. Two-color ads must be composed of process colors; if specific 
PMS or metallic ink is required, contact sales rep for rate premium.

Additional Notes:  A color laser proof, output at 100%, with clearly defined color breaks and 
other important layout information must be supplied with every digital ad in order to ensure 
correct printing.
•	 Any ad that is designed to bleed should extend at least 0.125” past the trim.
•	 On full page ads, all vital copy (text or images) should be no closer than 0.25” to the trim.
•	 Make sure all colors in the color palette are correctly defined as four-color process. All RGB, 

LAB, and Index colors must be converted to CMYK or the appropriate spot color.
•	 Do not use rules less than 0.25 point. (May not appear in the final product.)

All ads requiring changes at the publisher will be billed to the advertiser at prevailing 
rates; extensive changes may preclude advertiser from qualifying for an agency discount.

 Two-page spread, bleed
16.25" x 10.875" (Trim*)

Full page,  
bleed
8.125"  

x 
10.875"  
(Trim*)

Full page,  
non-bleed

7" x 10"

2/3 page
4.625" 
x 10"

1/2 page 
island
4.625"  

x 7"

1/2 page horz
7" x 4.875"

1/3 page 
square
4.625"  

x 4.875"

1/3 page horz
7" x 3.25"  

1/3 
page 
vert

2.125" x 
10" 1/4 page

3.5" x 
4.625"

4 - c o l o r 1 X 3 X 6 X 9 X 1 2 X 1 5 X 1 8 X

F u l l  p a g e 3 , 9 3 4 3 , 7 3 7 3 , 4 2 3 3 , 2 2 6 3 , 1 4 7 3 , 0 2 9 2 , 9 5 1

2 / 3  p a g e 3 , 5 2 6 3 , 3 4 9 3 , 0 6 7 2 , 8 9 1 2 , 8 2 0 2 , 7 1 5 2 , 6 4 4

1 / 2  i s l a n d 3 , 1 8 1 3 , 0 2 2 2 , 7 6 8 2 , 6 0 9 2 , 5 4 5 2 , 4 5 0 2 , 3 8 6

1 / 2  p a g e 2 , 9 5 5 2 , 8 0 7 2 , 5 7 1 2 , 4 2 3 2 , 3 6 4 2 , 2 7 5 2 , 2 1 6

1 / 3  p a g e 2 , 6 7 2 2 , 5 3 8 2 , 3 2 4 2 , 1 9 1 2 , 1 3 7 2 , 0 5 7 2 , 0 0 4

1 / 4  p a g e 2 , 4 1 9 2 , 2 9 8 2 , 1 0 5 1 , 9 8 4 1 , 9 3 5 1 , 8 6 3 1 , 8 1 4

2 - c o l o r 1 X 3 X 6 X 9 X 1 2 X 1 5 X 1 8 X

F u l l  p a g e 3 , 3 8 1 3 , 2 1 2 2 , 9 4 1 2 , 7 7 2 2 , 7 0 5 2 , 6 0 3 2 , 5 3 6

2 / 3  p a g e 2 , 8 5 6 2 , 7 1 3 2 , 4 8 5 2 , 3 4 2 2 , 2 8 5 2 , 1 9 9 2 , 1 4 2

1 / 2  i s l a n d 2 , 5 6 4 2 , 4 3 6 2 , 2 3 1 2 , 1 0 3 2 , 0 5 2 1 , 9 7 5 1 , 9 2 3

1 / 2  p a g e 2 , 2 0 1 2 , 0 9 1 1 , 9 1 5 1 , 8 0 5 1 , 7 6 1 1 , 6 9 5 1 , 6 5 1

1 / 3  p a g e 1 , 8 9 0 1 , 7 9 6 1 , 6 4 5 1 , 5 5 0 1 , 5 1 2 1 , 4 5 6 1 , 4 1 8

1 / 4  p a g e 1 , 6 9 0 1 , 6 0 5 1 , 4 7 0 1 , 3 8 6 1 , 3 5 2 1 , 3 0 1 1 , 2 6 7

B l a c k / w h i t e 1 X 3 X 6 X 9 X 1 2 X 1 5 X 1 8 X

F u l l  p a g e 2 , 6 8 4 2 , 5 5 0 2 , 3 3 5 2 , 2 0 1 2 , 1 4 7 2 , 0 6 7 2 , 0 1 3

2 / 3  p a g e 2 , 2 0 3 2 , 0 9 3 1 , 9 1 6 1 , 8 0 6 1 , 7 6 2 1 , 6 9 6 1 , 6 5 2

1 / 2  i s l a n d 1 , 9 5 5 1 , 8 5 7 1 , 7 0 1 1 , 6 0 3 1 , 5 6 4 1 , 5 0 6 1 , 4 6 6

1 / 2  p a g e 1 , 6 0 3 1 , 5 2 2 1 , 3 9 4 1 , 3 1 4 1 , 2 8 2 1 , 2 3 4 1 , 2 0 2

1 / 3  p a g e 1 , 3 0 6 1 , 2 4 1 1 , 1 3 6 1 , 0 7 1 1 , 0 4 5 1 , 0 0 5 9 7 9

1 / 4  p a g e 1 , 1 5 0 1 , 0 9 2 1 , 0 0 0 9 4 3 9 2 0 8 8 5 8 6 2

S p e c i a l 
p o s i t i o n s 1 X 3 X 6 X 9 X 1 2 X 1 5 X 1 8 X

Co v e r  4 5 , 5 0 8 5 , 2 3 3 4 , 7 9 2 4 , 6 8 2 4 , 5 7 2 4 , 4 6 2 4 , 3 5 1

Co v e r  2 4 , 9 0 7 4 , 6 6 1 4 , 2 6 9 4 , 1 7 1 4 , 0 7 3 3 , 9 7 5 3 , 8 7 6

Co v e r  3 4 , 5 2 7 4 , 3 0 0 3 , 9 3 8 3 , 8 4 8 3 , 7 5 7 3 , 6 6 7 3 , 5 7 6

Ce n t e r  s p r e a d 1 5 % 1 5 % 1 0 % 1 0 % 1 0 % 1 0 % 1 0 %

Guaranteed 
position 1 5 % 1 0 % 1 0 % 1 0 % 1 0 % 1 0 % 1 0 %

B l e e d 1 0 % F r e e F r e e F r e e F r e e F r e e F r e e

General Policies:  The items and conditions of this rate card shall be deemed incorporated in every insertion order or space 
contract tendered to SprayFoam Magazine and shall supersede any inconsistent statements in such order or contract unless 
modified by written agreement and signed by the publisher. All ad copy is subject to the approval of the publisher, and publisher 
reserves the right to refuse copy, which, in their sole opinion, may be libelous, unfair, or indecent. The advertiser agrees to 
indemnify and protect the publisher from any claims or expenses resulting from unauthorized use of any names, photographs, 
images, sketches, or words protected by copyright or trademark law, or use of any other intellectual property not owned by the 
advertiser in connection with the advertising. Advertisers and their agents agree to indemnify and protect the publisher from 
such claims, including legal expenses, that may arise as a result of printing and publishing an advertisement. 

Commissions and Discounts:  Advertising agency commission on display advertising is 15% of gross billing to recognized 
agencies of record on space, color, and position only, provided the account is paid within 60 days from the date of invoice. 

Rate Policy:  Advertisers will be invoiced on the first of the month of the cover date of each issue at the rate specified in the 

NO RATE IN
CREASE!

Rates & Specifications 2010	 NO RATE INCREASE!



Special Sections

SprayFoam Magazine offers special sections that create a unique destination for buyers while building brand 

awareness for your company.

Company ProFILE
Company ProFILE is a special section dedicated to branding your company in 
addition to display advertising. Tell SPF buyers and decision makers the value 
of your company. Receive a half-page, 4-color ProFILE for less than 50% of the 
price of a half-page display ad. Each ProFILE contains a 200-word description, 
1-2 photos, company logo, and complete contact information. 

Product Spotlight
This is the only opportunity in 2010 to be featured in this high-profile section 
dedicated exclusively to promoting SPF industry products and equipment. The 
Product Spotlight section is valuable to buyers when making purchase decisions. 
Each Spotlight is a quarter-page, containing an 80-word description, one 
product photo or logo, and complete contact information.

Display advertiser ProFILE rates
1/2 page or larger $695

Smaller than 1/2 page $795

Non-advertiser ProFILE rates
With no display ad $995

Display advertiser Spotlight rates
1/2 page or larger $395

Smaller than 1/2 page $495

Non-advertiser Spotlight rates
With no display ad $695

Space Closes: December 11, 2009

Space Closes: April 23, 2010

All rates net; no agency commission. Does not count toward display ad frequency.

All rates net; no agency commission. Does not count toward display ad frequency.



Online Opportunities	 www.sprayfoam-mag.com

SprayFoam-Mag.com expands the geographic readership of the magazine, reaching SPF industry decision makers 

worldwide. Contact your sales representative for information on combination packages and customizing your 

online advertisement.

Material Specifications

•	GIF, JPG, and SWF (Flash) images  
are accepted

•	Header ad (728 x 90 pixels)
•	Featured sponsor ad (300 x 250 pixels)
•	Supporter ad  

(125 x 125 pixels)
•	Footer ad (460 x 60 pixels)

Web Site Ad Rates
Header Ad Weekly Rate: $500

Featured Sponsor Ad Weekly Rate: $500

Supporter Ad Weekly Rate: $150

Footer Ad Weekly Rate: $250

The digital edition of 
SprayFoam Magazine provides 
the same content as the print 
issue with hyperlinked Web and 
e-mail addresses and the ability 
to click through ads.

•	 Increase Web traffic with a featured 
advertisement

•	Access articles instantly from current 
and past issues

•	Search the digital issue by title, 
author, or key word

Expand Your  
Web Presence

Header Ad  (728 x 90 pxl)

Featured Sponsor Ad  (300 x 250 pxl)

Supporter Ad 

 (125 x 125 pxl)

Footer Ad  (460 x 60 pxl)



2011 SPFA Membership Directory and Buyers Guide

SPFA members account for more than $300 million 

buying power within the growing SPF industry. The 

2011 SPFA Membership Directory and Buyers’ Guide keeps 

SPFA members connected, and contains company listings, 

information on SPFA membership, Accreditation Courses, 

and available 

industry literature.  

Printed and distributed annually, the directory goes to 2,500 SPF 

professionals, including members of SPFA and SprayFoam Magazine 

readers. Additional copies of the directory are distributed throughout the 

year at industry events, including Spray Foam 2011.

RATES

4 - c o l o r 1 X 3 X 6 X 9 X 1 2 X 1 5 X

F u l l  p a g e 2 , 4 7 5 2 , 4 0 0 2 , 2 8 0 2 , 1 7 5 2 , 1 3 0 2 , 1 0 0

1 / 2  p a g e 1 , 9 7 6 1 , 9 2 5 1 , 8 5 5 1 , 7 9 5 1 , 7 5 5 1 , 7 3 5

1 / 4  p a g e 1 , 5 7 5 1 , 5 4 5 1 , 5 0 3 1 , 4 6 8 1 , 4 4 9 1 , 4 3 7

2 - c o l o r 1 X 3 X 6 X 9 X 1 2 X 1 5 X

F u l l  p a g e 2 , 1 5 0 2 , 0 7 5 1 , 9 5 5 1 , 8 5 0 1 , 8 0 5 1 , 7 7 5

1 / 2  p a g e 1 , 6 5 1 1 , 6 0 0 1 , 5 3 0 1 , 4 7 0 1 , 4 3 0 1 , 4 1 0

1 / 4  p a g e 1 , 2 5 0 1 , 2 2 0 1 , 1 7 8 1 , 1 4 3 1 , 1 2 4 1 , 1 1 2

B l a c k / w h i t e 1 X 3 X 6 X 9 X 1 2 X 1 5 X

F u l l  p a g e 1 , 5 0 0 1 , 4 2 5 1 , 3 0 5 1 , 2 0 0 1 , 1 5 5 1 , 1 2 5

1 / 2  p a g e 1 , 0 0 1 9 5 0 8 8 0 8 2 0 7 8 0 7 6 0

1 / 4  p a g e 6 0 0 5 7 0 5 2 8 4 9 3 4 7 4 4 6 2

S p e c i a l  p o s i t i o n s 1 X 3 X 6 X 9 X 1 2 X 1 5 X

Business card  
(BW only) 3 9 5

2  p a g e  s p r e a d 4 , 8 2 6 4 , 6 8 0 4 , 4 4 6 4 , 2 4 1 4 , 1 5 4 4 , 1 5 4

Co v e r  4 3 , 5 8 9 3 , 4 8 0 3 , 3 0 6 3 , 1 5 4 3 , 0 8 9 3 , 0 4 5

Co v e r  2 3 , 0 9 4 3 , 0 0 0 2 , 8 5 0 2 , 7 1 9 2 , 6 6 3 2 , 6 2 5

Co v e r  3 2 , 8 4 6 2 , 7 6 0 2 , 6 2 2 2 , 5 0 1 2 , 4 5 0 2 , 4 1 5

Ce n t e r  s p r e a d 5 , 3 0 9 5 , 1 4 8 4 , 8 9 1 4 , 6 6 5 4 , 5 6 9 4 , 5 0 5

Guaranteed position 1 5 % 1 0 % 1 0 % N o  C h a r g e N o  C h a r g e N o  C h a r g e

MECHANICAL REQUIREMENTS

A D  S I Z E W ID  T H H EIG   H T

2 page spread trim 1 0 . 7 5 " 8 . 3 7 5 "

Full page trim 5 . 3 7 5 " 8 . 3 7 5 "

Full page live area 5 . 0 0 " 8 . 0 0 "

1/2 page horizontal 5 . 0 0 " 3 . 5 "

1/4 page horizontal 5 . 0 0 " 1 . 5 "

1/4 page ver tical 2 . 2 5 " 3 . 5 "

Business card ad 2 . 2 5 " 1 . 5 "

Special units are available to  
increase brand awareness. 

Contact your sales representative for details.

All rates are NET; no agency commission applies. All members in good standing with 
Spray Polyurethane Foam Alliance (SPFA) may deduct 5% from these rates. Combined 
frequency discounts are available and may be applied based on rates earned in 
SprayFoam Magazine or other NACE International magazines.

Who receives the 
SPFA Membership Directory and Buyers’ Guide?

•	 Directors of purchasing 

•	 Directors of marketing

•	 Technical directors 

•	 Distributors of SPF, equipment, and protective coatings

•	 Contractors 

•	 Architects 

•	 Building owners

•	 Engineers 

•	 Consultants

•	 Inspectors 

•	 Surface preparers 

•	 Manufacturers



4501 Mission Bay Dr. 
Suite 2G

San Diego, CA 92109
Voice:  +1 858-768-0825

Fax:  +1 858-272-0622

A NACE International Publication.

www.sprayfoam-mag.com


